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- The State of eCommerce

KEY TRENDS SHAPING THE FUTURE

OF THE COMMERCE INDUSTRY
-]

« COVID-buying trends are driving rapid growth

* Low barriers to entry have led to a crowded market

« Competition is driving digital advertising costs up as
brands seek to stand out

« Sunsetting third-party cookies is creating challenges
across advertising
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INDUSTRY TRENDS

outsized pace

=

$1T 15.9%
Projected US retail US retail sales projected to
eCommerce sales in 2022 come from eCommerce in 2022’

1U.S. retail eCommerce sales to exceed $1 trillion this year - Chain Store Age

FACING THE FUTURE together NPF PHOENIX 2022



https://www.chainstoreage.com/us-retail-e-commerce-sales-exceed-1-trillion-year

INDUSTRY TRENDS

Low barriers to entry

|

Upwards of 24M 14.2%
eCommerce sites at the Increase in Online Sales
end of 20211 in 20212

T Future of eCommerce - Shopify
2U.S. eCommerce grows 14.2% in 2021 - Digital Commerce
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https://www.shopify.com/research/future-of-commerce/future-of-ecommerce
https://www.digitalcommerce360.com/article/us-ecommerce-sales/

INDUSTRY TRENDS

&P %
36.94% 14.62%

spending more than

e
19.55%

Growth in Facebook Increase in Google Reduction in return on

CPM1 rate’ CPC Rate
(YoY) (4-week avg.)

Facebook ad spend'
(YoY)

1 Facebook Ads, iOS 14 Changes & Ecommerce Data: How Apple’s ATT & IDFA Update Affects Advertising - Common Thread Collective;
All metrics are year-over-year (YoY) 2021 to 2022 as of May 3, 2022. CPM = Cost per Mile or cost per 1,000 impressions. CPC = Cost per Click.
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18.18%

Reduction in return on

Google ad spend '
(YoY)



https://commonthreadco.com/blogs/coachs-corner/facebook-ads-ios-14-ecommerce

INDUSTRY TRENDS

creating challenges

a )

80% 38%
of third-party cookies of companies are still not
are disappearing ready for a “cookieless” future

1 Third-Party Cookie Phase Out — Deloitte
22022 Digital Trends - Adobe
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https://www2.deloitte.com/content/dam/Deloitte/be/Documents/Operations/Deloitte_3rd%20party%20cookies%20phase%20out_Services%20offering.pdf
https://business.adobe.com/resources/digital-trends-report.html

INDUSTRY TRENDS

Shifting
consumer
behavior and
expectations
are shaping
how businesses
go to market

Spending is
reaching record
highs

Purchasing is
increasingly tied
to brands’ ability
to use customer
data responsibly

1U.S. Consumers Spent $1.7 Trillion Online During the Pandemic, Rapidly Expanding the Digital

Economy - Adobe

FACING THE FUTURE together

1500
1000

2019 2020 2021 2022
®m Annual Online Spend (U.S.)

o

Transparency
and
communication
along the
experience is vital
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https://news.adobe.com/news/news-details/2022/Adobe-U.S.-Consumers-Spent-1.7-Trillion-Online-During-the-Pandemic-Rapidly-Expanding-the-Digital-Economy/default.aspx

PACKAGE CAMPAIGNS

+48M +245K

Total Users’ Weekly New Users
(8-week average)

powers digital

connections
72% +474M

Email-open Rate Monthly Package
(6-month average)’ Impressions’

1USPS Internal Data
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Capitalize on the thrill of Maximize the lifetime
fracking a package value of your customers

Go further in connecting to your customers with
Package Campaigns

Easily integrate a new
marketing channel
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Introducing Package Campaigns

Package campaigns are a new channel for businesses to reach and retarget their existing customers.

A\
TR B \

{ Inbox  Your Daily Digest for To... /A \/ A @ https://www.dogtoycompany.com/discount

() PackacEs

View all packages on dashboard > Shop By Pet
Arriving Today Monday, May 16

DOG TOY COMPANY
92123123456789123456789 / f‘~

nl” g \
Get 11% Off Today
Arriving Soon

DOG FOOD COMPANY
92123123456789123456781
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Drive Engagement with Package Campaigns

Informed Delivery’s strong user base makes Package Campaigns a compelling channel to convert existing
customers into customers for life.

State Farm® Case Study
65% 2.3% 8%
Average emaill Average click- Increase in
open rate through rate’ customer

activations?

Package Campaigns helped improve our customers’

experience by providing an additional touch point to assist
with app activation and set-up.

1State Farm Package Campaigns Summary Report
2State Farm Internal Data
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INTERFACE OPTIONS

01
Create and Preview

manage campaigns
campaigns in before launch
one place

easy-to-use @ Q

inte rface Upload up to Retrieve real-
500k tracking time campaign
numbers at a reporting

time
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How it Works

Easily create Package Campaigns using the Shipper Campaign Portal (SCP).

1 2 3

Business create USPS IMpb
campaign and Scans matched to
ships packages packages household

4
Campaign
applied to

package
tracking

5

Package
Delivered
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.
Create a Campaign »»»»

Start by entering your campaign elements into the SCP.

Determine what brand name your Set dates for the

v customers see in their notification v campaign duration
* Brand Display Name ()

* Campaign Start Date

Enter or select the Package Campaign Display Name

Select a date range

* Campaign Title @)

Enter a Package Campaign Title * Campaign End Date

* Campaign Code () Select a date range

Enter the company's Package Campaign Code

* Campaign Grouping Code () Mailer ID (MID) ()

Enter a Package Campaign Grouping Code Enter a 6 or 9 digit MID

Enter elements to organize
your campaigns
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.
Personalize campaign »»»»

Upload full-color image and a target URL personalized for the segment of customers you are engaging.

Upload Ride-Along image

Recommended Dimensions:

Enhance the customer call-to-action
with a full-color ride-along image 210px X 140px

A

Max size of 204,800 bytes

* Target URL @)

Insert a URL that is
» associated with the ride-
along image

https://www.targetURL.com Test Link

Continue Cancel
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.
Add barcodes »»»»

The Shipper Campaign Portal can handle up to 500K Intelligent Mail® Package Barcodes (IMpb) per individual
file upload.

States Add IMpbs for your

— campaigns in the submitted or
e > active status

CSV Upload Manual Entry

Intelligent Mail Package Barcodes (IMpbs)

Add the tracking numbers you want 10 associate 1o this campaign. You may upload a CSV file or manually enter IMpbs.
Note: IMpbs can also be added to a submitted or active campaign via an API.

Upload a CSV File:
File size must be less than T0MB.

Download the CSV lemplate (Excel)

| Upload ‘ Back

Use the file template provided
to upload thousands of IMpbs
at once
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Packages are Scanned »»»

Packages are scanned on a variety of USPS package sorting equipment.

As packages travel along our
network, scan events are
received by Informed Delivery
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Packages are Matched »»

The Package Campaigns are applied to the packages via the IMpb.

FIRST-CLASS PKG
U.S. POSTAGE PAID
COMPANY NAME
evs

USPS FIRST-CLASS PKG™

The full IMpb is the link MeTApETCEn ey co,
between the package and the
campaign. Matching cannot be
RONALD RECEIVER

done by Mailer ID (MID) only. LG

BIG AND GROWING BUSINESS CO.

39 ANYWHERE ST
SCARSDALE NY 10583-3899

USPS TRACKING #eVs

9200 1912 3456 7862 0603 02
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Checking Package Status Ppi D2 D) rrackingsousupdaed 388

In anticipation of delivery, the Informed Delivery user checks their Daily Digest email or online dashboard.

;:;L,’%
Cayg,, e D’ihn,o,r -
B i
. Ges
Your customer sees not only their _"e '
tracking number, but also the o~ |
personalized ride-along image and - “,»;m Pl
can click the target URL associated y B |
with their package. S T
'Ve”%." & | 4
M
. ;';’
v \"‘*fo
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Customer Receives Package A0 Ry

Your campaign generates multiple impressions, providing insights into how your customers are engaging with
your brand.

Happy customers!
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Package Campaigns API

Delivering a touchless campaign experience
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API-Powered Interactions

The Package Campaigns Application Programming Interface (API) can integrate with logistics and management

platforms, making it even easier to create a campaign.

£ 77

Integration enables Manage campaigns Create branded interface Retrieve real-time
automation efficiently for clients campaign details

4

The Package Campaigns API offers a touchless campaign experience
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The API in Action

Investing in the integration with the Package Campaigns API enables your business to connect with USPS
systems and launch campaigns at scale.

1. Request made in 2. Request sent to
- XML format e~ - Informed Delivery =--_
/
XS e
G L
] S—
e I U
USER WEB INFORMED
XL TOOLS DELIVERY
T~< 4. Response L S 3. Informed _--7
delivered in XML Delivery responds
format to request

FACING THE FUTURE together NPF PHOENIX 2022




Consider Package Campaigns
Capabilities and getting started
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The Full Capabilities

The Shipper Campaign Portal and API each offer the features needed to manage your campaigns.

» Q, Create campaigns <

’ .
# \View, search and sort «

Shipper

Campaign X 8 |1| Add barcodes <«
Portal

» X Edit, cancel, and delete «———

l
> |# Download reports « = = = =

In Development
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Get Started Today

Want to learn more and get started with Informed Delivery Package Campaigns?

1 Contact us 2 Get account access 3 You’'re good to go

Email us at Work with Informed Delivery Start creating campaigns!
IDPackageCampaigns@usps.gov Program Office to get account
or contact your USPS Sales access

representative to schedule an
onboarding session

https://informed.uspsinnovation.tech/
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